
 
Live Action 

Documentation of Social Media Suppression 
 
1. Twitter 
 
In 2015, Live Action and Lila Rose’s ad accounts on the platform were suspended. Live Action spent nearly 
two years of back and forth with Twitter bots and then human staff members trying to find out how to reinstate 
our accounts. Live Action was told over a phone call with Twitter in 2017 that it would have to delete all 
references to abortion, criticism of Planned Parenthood, undercover investigations and ultrasound images from 
its Twitter feeds AND website in order to continue advertising. Twitter admits in an e-mail exchange the 
content it deems in violation of its hate and sensitive policy is simply pro-life speech. (See emails attached)  
 
According to Twitter, the following content is problematic/banned from promotion: 
 

- Content related to defunding Planned Parenthood 
- Images and videos of medically animated abortion procedures 
- Live Action’s undercover investigations 
- Investigations by the Center for Medical  
- Ultrasound and images of preborn children 
- Live Action’s petition to defund Planned Parenthood 

Twitter directed Live Action to delete its current accounts, eliminate the above content from its website, and 
start a new Twitter account in order to be reconsidered for advertising on the platform.  

To date, our accounts remain suspended from running any ads. Meanwhile, Planned Parenthood spent hundreds 
of thousands of dollars this year alone running pro-choice ads on Twitter, and groups like ReproAction (a 
pro-abortion activist group) also run ads freely - including an ad calling for pro-life groups to be banned from 
Twitter. Their petition is live here.  
 
Although Twitter claims to be a forum of ideas, it’s suppressing viewpoints it does not like - especially the 
pro-life view. By blocking Live Action from advertising, twitter violates its own mission statement to give 
“everyone the power” to share ideas “without barriers.” Twitter has a responsibility to tell the truth to their users 
instead of using algorithms and ads to favor one political viewpoint.  
 
 
Emails from Twitter: 
 
 

https://actionnetwork.org/petitions/twitter-stop-aiding-pro-life-lies/


 

 

The e-mails were sent following a phone call between Live Action and Twitter, during which Twitter 
representatives said Live Action is tweeting sensitive material and is not permitted to advertise on the platform. 
To rectify the issue, Twitter asked Live Action to delete all paid ads and organic tweets it deems 
“inflammatory,” “abusive,” or “offensive,” and to go through several rounds of edits with Twitter’s policy team 



until Live Action’s accounts are considered approved for advertising. In addition, Twitter said Live Action’s 
tweets could not even contain links to its website with “sensitive” content, requiring Live Action to scrub and 
delete content from its web properties. 

 

 

 



 

Here are a few examples of tweets considered in violation, compared with similar tweets Planned Parenthood is 
permitted to advertise and run. 



 

 



 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



2. Facebook 
 
This year, one of our ads featuring a simple picture of a 24-week-old premature baby on life support with text 
saying “Will We Protect Life?” (see screenshots #1 and #2 below) was disapproved. They disapproved the ad, 
and for three weeks, Live Action asked Facebook what we needed to do to get the ad approved. It wasn’t until 
Election Day at 11:52 am ET, the last day of the ad campaign, that Facebook cleared the ad for promotion.  
 
Facebook is also blocking ads that link to a webpage with a video designed in consultation with OB/GYNs 
featuring medically accurate animations of 1st and 2nd trimester abortion procedures. Facebook has said the ads 
have been blocked due to them either being “shocking, disrespectful, or sensational content” or for showing 
“surgery or a medical procedure,” or the webpage the ads link to provides an “unexpected experience” for the 
user. However,  Facebook currently allows other for-profit and nonprofit groups to promote medical procedures 
-- s ee here, here, here, and here. 
 
We hope that in the interest of fostering an environment of free and open debate on such a relevant issue, 
Facebook would honor its public statements regarding open sharing of information and its stated policies and 
community standards. 
 
 

 
 

We find the timing of these decisions suspect. Back in October, these ads were conveniently delayed until 
Election Day (with mere hours before polls closed), and now that abortion is back in the national spotlight with 
New York, Virginia, et. al, we are suddenly having the same issues again. We are concerned this is becoming a 
pattern where pro-life advertisements are being suppressed during critical national debates.  
 
 
 
 
 
 
 

https://pledge.liveaction.org/
https://www.dropbox.com/s/e9dgcrz5vx79wic/Mayo%20Clinco%20-%20FB%20Ad%20Example%201%20.mov?dl=0
https://www.dropbox.com/s/k42w95iw7bt6ppa/Mayo%20Clinic%20FB%20Example%202.mov?dl=0
https://www.dropbox.com/s/fixwhoc8dl6qo67/Stanford%20Health%20Care%20-%20FB%20Example%201.mov?dl=0
https://www.dropbox.com/s/hxgsuirjublknpr/Johns%20Hopkins%20-%20Facebook%20Example%201.png?dl=0


 
 
 
 
 
Screenshot #1 & #2: Images of two variations of the ad below. Both were blocked until Election Day.  
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Screenshot #3: Response from Facebook. Disapproval of each ad above 
 

 



 
 
 
 
2019 NY PREMIE VIDEO DISAPPROVAL:  
 

 
 
 



 
 
 
Other issues: 

● Ads with high performance (10-15% CTR depending on audience) saw steep declines that did not make 
sense, with some of these campaigns going from a 15% CTR to 3-5% overnight. 

● Audiences based on our web traffic (millions of people each month) would deliver ads at a crawl, as if 
they were an audience that was only a few thousand people 

● Warnings from FB that our ads would be shown to fewer people because of an "unexpected experience 
on the landing page," accusing us of click bait, when the ad content exactly match the content of the 
landing page 

● The political disclaimer box continues to be a huge issue, especially as we are NOT a political 
organization, but an educational non-profit 

● Audiences that were once highly successful for us and based on our own data, saw their performance 
steeply decline almost overnight (an example would be lookalikes based on our donor data) 

 
  



3. YouTube 
 
 
In December 2018, Youtube suppressed Live Action’s best performing video series showing accurate medical 
animations of the most common abortion procedures after a writer from Slate pointed out their relevancy and 
prominence after searching “abortion” on the platform. With over 140 million views and translations into 
multiple languages, Live Action’s “Abortion Procedures” video series has become the most widely viewed 
pro-life video series. It is now far past 150th in results on the platform behind pro-abortion content that was 
previously not given prominence in search results.  
 
As recently as June 2019, we have experienced massive issues with running ads on the platform. We have had 
multiple ads approved to run and not delivered. Usually, ads are reviewed and start spending within 24 hours. 
Our campaigns are going 2+ weeks without spending, even after approval. It is also suspicious that we have 
upped our bids (YouTube ads are an auction-based platform) to incredibly high amounts to see if that was the 
reason that nothing was delivered.  
 
Most videos can run ads between $0.01 - $0.03 CPV (Cost per view). Usually between a $7 - $9 CPM we see 
results between $0.03 - $0.05 CPV. However, after bidding $10, $12, and even $18 CPM, our approved ads 
were still not delivered. After multiple support calls with Google Support, customer service reps have not been 
able to answer why the ads have not run, or they have given us non-sequitur responses - for instance, on one of 
our videos, “The Pro-Life Reply to ‘A Fetus is not a Person,’ We were approved and started spending money 
immediately. Then our ad was suddenly disapproved due to an “unavailable video.” After another round of calls 
to Google support, we were told that our video was not posted to the channel or it was removed. That was false 
- the video was never removed from our channel or altered in any way.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://slate.com/technology/2018/12/youtube-search-abortion-results-pro-life.amp?__twitter_impression=true
https://slate.com/technology/2018/12/youtube-search-abortion-results-pro-life.amp?__twitter_impression=true


Screenshots below: You can see the start date and end dates of 4 campaigns, the target CPM, and the current 
date (top right corner) where the campaigns still have not run.  
 
 
Campaign #1 - 9 ads, only 1 disapproved. No spend.  
Start Date: Jun 27th 
Target CPM: $10

 



 
 

 
 
 
 
 
 



Campaign 2-3: 1 ad each; both approved. No spend.  
Start Date:  June 26 
Target CPM: $12.00 

 
 

 
 



Campaign 4: 5 ads; all approved. No spend.  
Start Date: June 26  
Target CPM: $18.00  

 
 
 
 



 
4. Pinterest 
 
In June 2018, an insider at Pinterest revealed employees had purposefully added Live Action to a "porn block 
list" to prevent our content from being shared on the platform. After making this public, Live Action's account 
was permanently suspended, and Pinterest accused us of spreading "conspiracy theories," "medical 
misinformation," and helping spread "anti-vaccination" ideas. Live Action develops its content in conjunction 
with medical experts and OB-GYNS, and in no way opposes vaccines.  Pinterest provided no evidence for their 
wild accusations, and media groups like Vox and NowThis reported them as if they were facts. 

 

 

https://www.dailymail.co.uk/news/article-7132879/Whistleblower-reveals-Pinterest-BANNED-pro-life-group-Live-Action.html
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